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The 21  Edition of Roof India, Asia's Largest Roofing & Allied Products Event, successfully took place at the Bangalore International Exhibition Centre (BIEC), Bengaluru, 
from 25 - 27 April 2024. The event served as an ideal platform for the building construction and infrastructure industry fraternity to converge, network and strike lucrative 
business deals and establish business partnerships.

The event showcased latest in products, services & trends from Roofing Systems, Architectural Cladding, Pre-engineered/ Factory Buildings, Metal Building Systems, 
Structural Steel, Light Steel Framing Technology, Roll Forming Machinery, Spaceframes, Tensile Fabric Architecture, Roof Waterproofing, Roof Insulation, Roofing 
Fasteners, Tools & Accessories for Roofing, Industrial Doors, Industrial Flooring, Software for Structural Steel / Roofing among other things.

The concurrent Open seminars on “Let’s Talk Roofing“ and “Flooring Ideas“ provided additional opportunities to get the first-hand knowledge about the latest innovation 
in Roofing and Flooring industries. 

The event was supported by leading trade bodies including; 
Ÿ Architects Engineers & Surveyors’ Association (AESA) 
Ÿ World Metal Forum’ (WMF)
Ÿ Federation of Indian Granite and Stone Industry (FIGSI)

Ÿ India’s largest conclave of Roofing & Allied Product Industries 

Ÿ 2 decades of unparalleled support towards the growth of the industry

Ÿ Global roofing brands’ most preferred platform in Indian subcontinent

Ÿ 145+ exhibitors / brands from India, Australia, Germany, Greece, Italy, Korea, Spain & UAE

Ÿ 3956 visitors from all over the world

Ÿ Largest number of new launches & live product demos

Ÿ Concurrent technical seminar on ‘Let’s Talk Roofing’ & ‘Flooring Ideas’

Highlights:

About Roof India



3956
Business Visitors

India’s Largest 
Roofing Conclave

Supported by 
eminent trade associations 
AESA, WMF & FIGSI

Open  Seminar on 

 Leading Exhibitors 

 

Comprehensive display of 

Roong Materials, Machinery & Technology 
                                          along with live demos

  Business 
             Networking 
     & Knowledge 
                     Exchange. “Let’s Talk Roong’ 

    & ‘Flooring Ideas’ ”

& Brands from
145

Australia, Germany, Greece, India, 

Italy, Korea, Spain & UAE
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Exhibitor Prole
Ÿ Roong Systems

Ÿ Pre-engineered Buildings

Ÿ Metal Building Systems

Ÿ Architectural Cladding

Ÿ Light Gauge Steel Buildings

Ÿ Structural Steel

Ÿ Steel Framing Machinery

Ÿ Roll Forming Roof Machinery

Ÿ Spaceframes

Ÿ Tensile Fabric Architecture

Ÿ Industrial / Factory Doors

Ÿ Green Roofs Technology

Ÿ Industrial Flooring

Ÿ Roof Waterproong

Ÿ Roof Insulation

Ÿ Roong Fasteners

Ÿ Solar Roofs / BIPV

Ÿ Software for Structural Steel / Roong

Ÿ Roof Drainage Systems

Ÿ Tools & Accessories

Ÿ Fall Arrest Systems / Safety Systems

Visitor Prole
Ÿ Aerospace Establishment personnel

Ÿ Airport Infrastructure Authorities

Ÿ Amusement Parks Owners / Builders

Ÿ Architects & Designers

Ÿ Builders / Civil Contractors

Ÿ Civil & Structural Engineers

Ÿ Defence / Military Establishments Personnel

Ÿ EPC Consultants

Ÿ Factory Builders / Owners

Ÿ Govt. Infrastructure Dept Personnel

Ÿ Landscape Architects

Ÿ Large Factory Builders / Owners

Ÿ Large Warehouse Builders / Owners

Ÿ Media Representatives

Ÿ Metro Rail Infrastructure personnel

Ÿ Pre-Engineered Building Contractors

Ÿ Quantity Surveyors

Ÿ Real Estate Promoters

Ÿ Retail Malls Promoters

Ÿ Roong Contractors

Ÿ Seaports Authority Personnel

Ÿ Sports Infrastructure Personnel

Ÿ Town Planners

Ÿ Trade Representatives

Ÿ Waterproong Contractors

www.roondia.com
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Day 1 10 am - 7 pm

Day             Show Timing          No. of Visitors

1595
Day 2 10 am - 7 pm 1375
Day 3 10 am - 6 pm

986

Visitor Statistics

Total      3956

OVERALL SATISFACTION IMPORTANCE OF EVENT

LIKELIHOOD TO RETURN TO ATTEND OVERALL PURCHASE RESPONSIBILITY

0.92%

6.12% 2.45%

40.98%

19.27% 23.24%

7.65% 6.42%

22.94%

62.08% 60.24%

6.12%

13.76%

3.98%

0.92%

14.98%

0.61%

7.03%

9.48%

16.21%Advisory Influence Only

Sole Responsibility

Joint Responsibility

No Influence

No Response

87% are Overall Satisfied with shows 86% Feel the Importance of Event

83% are likely to attend for Roof India 2024 next edition.

80% No. of previous visits

80% have Overall Purchase Responsibility

NUMBER OF PREVIOUS EXHIBITS NET PROMOTER SCORE 68

Definitely will

1 year (first time) Promoters (Rating range 9 and 10)

Probably will

2-5 years Passives (Rating range 7 and 8)

Might / Unsure

6-10 years Detractors (Rating range 0 to 6)

Probably not

11+ years

Definitely not

Very satisfied

Fairly satisfied

Somewhat satisfied

Not very satisfied

Not at all satisfied

No Response

Very satisfied

Fairly satisfied

Somewhat satisfied

Not very satisfied

Not at all satisfied

No Response

No Response

No Response

3.36%

3.67% 8.87%

6.73%

1.83%

17.13%

36.09% 12.23%

62.39%

43.43% 77.06%
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Exhibitors’ Feedback 

OVERALL SATISFACTION LIKELIHOOD TO RETURN NEXT YEARIMPORTANCE OF EVENT

OVERALL RETURN ON INVESTMENT

6.94%

44.44%

0.00%

13.89% 12.50%

2.78%

27.78%

26.39% 26.39%

9.72%

5.56%

11.11

6.94%

1.39%
1.39%2.78%

47.22%

38.89% 45.83%

38.89%

8.33%

6.94%
2.78%

11.11%Excellent

Good

Average

Poor

Very poor

No Response

79% are Overall Satisfied with shows 85% Feel the Importance of Event 93% are likely to return for Roof India 2024 next edition.

58% exhibitors agree that exhibition 

delivered a better ROI for them

Very satisfied

Fairly satisfied

Somewhat satisfied

Not very satisfied

Not at all satisfied

Very satisfied

Fairly satisfied

Somewhat satisfied

Not very satisfied

No Response

Not at all satisfied

Definitely will

Probably will

Might / Unsure

Definitely not

Probably not

No ResponseNo Response

NET PROMOTER SCORE 13

Promoters (Rating range 9 and 10)

Passives (Rating range 7 and 8)

Detractors (Rating range 0 to 6)

34.72%

43.06%

22.22%

NET EASY SCORE 54

Easy

Don’t Know

Difficult 9.72%

26.39%

646.89%
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and many more...
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Award and Winners

All exhibitors placed remarkable efforts to set up impressive displays at the event 
and the jury members appreciated their efforts in some categories of awards.

DESIGN & CONCEPT

INNOVATIVE DISPLAY

GREEN CONCEPT DISPLAY

EQUIPMENT DISPLAY

INNOVATIVE 
TECHNOLOGY DISPLAY

INTERACTIVE STAND
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Roof India is an exhibition dedicated to roong materials. 
Whereas many other exhibitions are not with focus and with 
different construction materials.

There is a substantial increase in the visitor footfall, and the quality of the 
visitors are appreciable. 

In Roof India, we get to meet our customers, we get to meet 
a lot of consultants and direct inuencers which directly 
helps our business.

Contributing to the brand awareness, creating the brand 
pull in the market; yes, these types of plays a very 
important role.

Network is the Net worth’. So this is, actually, a networking 
platform. Even if the digital marketing is there, human 
contact is ultimately more important.

Anybody who is in the business should denitely visit this 
show. They could know more about the new products & the 
business as well.

The visitor turnout is really well, much more than 
what we expected for the opening day itself. We are 
planning for the next year also.

Started with single machine earlier, now we are selling 20 to 
25 machines through Roof India expo.

It helps us grow further it helps us meet new partners  & expand 
the business.

Good footfall, good quality customers. We 
hope to expand our market in India

Roof India helps us to know the brand value 
and new technologies in the market.

It's a great platform. You'll get a lot of leads 
from this sort of an exhibition. This is a very 
quality consumer sort of a platform where 
only quality buyers come.

Nice opportunity for each and every one who is planning to build the 
new factories or any warehouses sheds. And this is a one stop solution 
where they could get right from screws to the rooftop sheets.

The visitor turnout is tremendous! We are getting good responses. The 
quality of the walk ins are also very good.

There is a lot of new players and customer who 
come around and to look for the best products.

Murat DeveciogluView, Serge Ferrari Group  

N Chandra Sekhar, Colorshine

Abhi Bansal, Saraswati Plastotech

Avi Singhvi, Apl Apollo Building Products

Mahavir Singh, Mount Roong & Structure Pvt Ltd

Tanvir Kaisri, Thermalon Metal Roof  Pvt Ltd

Aparna V.P, Marketing Head Onduline -India

Ina & Ankit, Kandla Metal & Polymers ( DSP)

KV Patel, Sun Pro

Pranit Surana, Surana Wires Pvt Ltd

Satish Kumar L ,Halleys Blue Steel Pvt Ltd

Bhavya Gupta, Star Elastomers

Ray Wong, Corroshield

Industry  Speaks 

Naveen Prabhu, Grano Ceramics

Poonam Singh, Skylane Paramount
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Participating in this kind of events will help us to 
win the condence of our existing customers 
about our leading market position.

Players like us, who are very new to the eld, 
get exposure to the customers & market

We have been participating at roof India for last 2 years, and we 
are getting very good responses.

Day one and two were excellent and we had 
very good response. We have launched new 
products here too.

This is the platform where people can learn from 
each other and could Implement those things 
into their projects.

We are participating in this exhibition to promote 
our Solar Solutions, EV Solutions and Green 
Solutions.

We get to meet with the customers face to face 
to understand their requirements better. The kind of inquiries we generate in Roof India are very focussed 

on the roong segment.  

Ashok Kumar Hissaria, Tippers & Trailers

Siddhartha Mathur, Hi Tech Rock Fibre

Rameez Raja, Managing Director, Riteroof and Allied Products Ltd

This helps us to connect directly with the clients and  to understand 
the basic requirements, what they are looking for.

Day one had good rush of visitors. We have done a lot of discussions 
about our product.

Rabie M Firawi, Technical Supplies & Services Co LLC

Mohan Singh, Viva Composite Panel

From the point of view of market reach, participating 
in such exhibitions helps us to reach the relevant 
audience and inuencers

From the point of view of market reach, participating 
in such exhibitions helps us to reach the relevant 
audience and inuencers

Day one & two turned out to be very good in visitor 
turnout and the responses have been phenomenal.

Sumiran Ghosh, Zonal Head, Everest Industries

Sumiran Ghosh, Zonal Head, Everest Industries

Sandip Timbadia, LA Tim Metal & Industries

By understanding the customers’ basic requirement, we keep on 
improving our products day by day.

Nilanchal Gauda, National Sales Head, Aerolam Insulations Pvt. Ltd.

Abdul Sathar TK, Technospan Structures Pvt Ltd

Zeeshan Faizi, Epack Polymers

Industry  Speaks 2
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Ajay Raina, EJOT Octaqon Fastening Solutions Pvt Ltd

Ankit Rastogi, Panasonic Electric Work India

Paresh Bhimani, Hindustan Corporation
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www.floor-india.com

INSTALLATION 
AND CLEANING  
TECHNOLOGY 

TOOLS AND ADHESIVES SHEET FLOORING

WOOD FLOORING
LAMINATE FLOORING
PRODUCTS 

INDUSTRIAL FLOORING

FLOOR INDIA
EXHIBITION

International exhibition on
industrial & commercial

flooring industry

nd
22

Bombay Exhibition Centre
 Mumbai, India


